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What is Social Media?  

 Social media refers to the means 
of interactions among people in 
which they create, share, and/or 
exchange information and ideas 
in virtual communities and 
networks. 



Know the Lingo Bingo Activity  



Social Media Terms Explained 



Social Media Terms Explained 
 Hashtag #: 

 HubSpot defines a hashtag as a "word or 
string of characters that starts with a 
number sign." Identical hashtags are then 
grouped into a search thread 

  

 Viral:  

 Anything shared across social networks 
that get passed along rapidly. YouTube 
videos are a great example. 
 



Social Media Terms Explained 
 Trending:  
 A word, phrase or topic that is 
popular on Twitter at a given 
moment. 

  
Meme:  

 A "meme" is a virally-transmitted 
cultural symbol or social idea. A 
meme behaves like a flu or a cold 
virus, traveling from person to 
person quickly, but transmitting 
an idea instead of a life form. 
 



Social Media Terms Explained 
 Engage:  

 Communicating to other social media 
users, you are engaging. 

  
Traffic:  

 This refers to the visitors that visit a 
website.  
 



Social Media Terms Explained 
 Tag:  

 Indicates or labels what content is 
about 

 Like:  

 To approve a post on Facebook or 
blog. 

 Timeline:  

 The stream of updates on your own 
personal profile or page  

  



Social Media Platforms  













YouTube can be used to:  

             Educate             Publicize your organization    Entertain with a message 



How African Americans use Social media  



Reference: Resilient, Receptive and Relevant The African-American consumer 2013 report  
 

 Blacks use social media sites to gain desired exposure and use social 
networking to mitigate real world inequality. 

  
 Online platforms are like beauty/barbershops where people come to 
voice their opinions, share funny stories, and connect with others. 

  
 Blacks are 44% more likely than total market consumers to create a 
social media profile.  

How African Americans use Social media  



 Facebook is the most heavily used social networking site based on 

both the number of unique visits and time spent per person.  

  

  Age group break down: 

 • 45-64 year-olds spend the most time on Facebook.  

 • 35-44 year-olds are more likely to spend more time on Tumblr.  

 • 18-34 year-olds spend 11% more time on twitter than those 35-44 

and 45-64 combined 

  

  

How African Americans use Social media  



  

Reference: Resilient, Receptive and Relevant The African-American consumer 2013 report  



  

Reference: Resilient, Receptive and Relevant The African-American consumer 2013 report  



Using SMART goals to enhance your 
social media success  



Make your social media goal SPECIFIC  
 Who is involved with the goal? 

 What do you want to accomplish with your actions? 

 Where is the location of your activity? 

 When will the goal will be started and accomplished by? 

 Which requirements need to considered or which obstacles 
do you need to overcome? 

 Why do you want to accomplish the goal? 

Reference: MarketingThink.com  Use SMART Goals To Get Your Social Media Strategy In Shape 
 



Make your social media goal 
MEASURABLE  

Each social media activity should accomplish a measurable task 
to ensure you are making progress.   

Your social media goals should be measured in three key 
activities:  

 
oHow many people did you reach with your specific activity?  
oHow many readers and consumers did you engage (via reads, 

shares, retweets) with your messaging or content?  
oHow many consumers did you move toward [a desired action] as 

a result of your social media activity? 
  

Reference: MarketingThink.com  Use SMART Goals To Get Your Social Media Strategy In Shape 
 



Make your social media goal ACHIEVABLE 
 Your social media goals need to challenge you but not stretch you 
too far where the are not attainable or achievable.  

 Take inventory of your baseline knowledge, skills and resources to 
ensure you can accomplish your goals.  

 Example: By May 1, I will create a weekly content stream of 5 blog 
posts, 125 tweets, 5 influencer contacts and 15 Facebook posts to 
help increase the awareness of our  organization through social 
media. 

  

Reference: MarketingThink.com  Use SMART Goals To Get Your Social Media Strategy In Shape 
 



Make your social media goals RESULT-
FOCUSED 

 Your social media goals should measure outcomes and not activities.  

 Example: By April 15th I will create a process that ties social media 
activity to testing behaviors by providing locations where HIV testing 
is provided.  

 Explanation of example: The result of this process is creating an 
increase of testing activity at the stated locations.  

Reference: MarketingThink.com  Use SMART Goals To Get Your Social Media Strategy In Shape 
 



Make your social media goals TIME-
BASED 
 Your social media goals need to create a practical sense of 
urgency and tension to complete the goal on time. 

 Example: By March 1, launch a blog for your organization on 
the WordPress platform so your consumers can find you 
more easily with Google search to get their HIV/STD 
information more quickly. 

 Explanation of example: March 1 is your time-based 
deadline. 

  

Reference: MarketingThink.com  Use SMART Goals To Get Your Social Media Strategy In Shape 
 



Review 
 Social media is a virtual platform to reach your desired 
audience  

 Know the social media lingo  

 Use various platforms 

 African- American use social media to balance real world 
inequality (social media activism)  

 Use SMART goals 



How do you plan to use social media?  
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